1991 -F29-C-S-23
T O 0 0 0

SIXTH SEMESTER B.COM. (CBCS) DEGREE
EXAMINATION, AUGUST/SEPTEMBER 2023
SERVICES MARKETING

Time : 3 Hours] [Max. Marks : 80

Instructions : 1) Attempt all Sections according to internal choice.
2) Question No. 13 case study is compulsory.

TRWISMD: 1) 0308 SN T 50T QR DLTNNYE) LVvFO20.
2) BOKRTI0D T[T & F0M 557 o FE oD,

SECTION - A
QTN - &

Answer any ten of the following questions. (10%x2=20)

83 $INT LT WYY BIRR LVIOR.

1. a) Give the meaning of services marketing.
NeINEG TRoT SHFBIY, VeRO.

b) What is service design ?
Reww VTR QOTBET0 2

c) What is relationship marketing ?
ToLoHT FITES 8,030 DOTTERD ?

d) What is online-shoping ?
S G 5 -Zoor” Q0TBER ?

e) What is service quality ?
Fezsodd MoeadL, QOTTE 7

f) Mention any two requisites of a good brand.
280 30075, 03 OB €538, BINYS, 2OCD.

g) What is Service Product ?
Beazo BRO OTTE ?
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h) Define service promotion.
Teao T, TBFBoday, 39, 809, VA0

i) What is demand based pricing ?

) g o 9
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J) Write any two objectives of pricing. oasd
2 ewmed=s) LWO0OWWO.
WS dedad adnySe 0@ VT eBNTEY,
. H e.
k) Mention the components of service triangl
Nesw & 83 ©OTNRY TIORO.
) What is direct distribution of services ?
ReSNY I3 TOR wozed 2

SECTION - B
QLN - W

Answer any three of the following questions.
85 59NT canye = g nert evzom0.
2. Distinguish between services and products.

XeSneg 0B TWNY IO 8503663% WTCWD.

3. Briefly explain different methods of pricing of services.
RS 23 anowcng AN o wc:;emq :doi TN DTO6.

S. Explain the benefits of electronic channel,
WD, TR T LT Inrrg emmwwa;‘ DTO/H.

6. Explain the strategies adopted for Service Promotion
- ‘ .
Xezyo aj;awrsfojog evasmém{mcj goz, nq&?{ QTOKD,

7. Explain the importance of technology in seryj

X6 0L T8 0D E) F03 o T ; .
> RS TR amons,

(3x5=15)
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oUeStlon No. 13 £3 COmpul.o
fme the remaining.
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JObD o DR OETINTORLS (80 €56, 0oF). nRTgreocs L oo ZETET
6&; J/ .

ry (case study). Ans f the following
wer any two O (3x15= 5)

fine services . ‘
[ De“"ﬂ SHoows +marfetmg and explain the features of services.
;fcn)q o0v &0 s = R g
p 4. @, 5,000 ) wuémzwh Tonn Bedne rﬁﬁ@%’%ﬁﬁr% 200,

g. Explain the service life cycle with a neat diagram.
Zezmo LT T,TY, A% W, Tinodnt WEdD.

10. What is Franchising ? Explain benefits and challenges of Franchising-
7, OV MOTY Q0TITER ? ), U HON'S TBROINYT, Sod ReLII, Z/SON0.

11. Explain the Service Product mix with the help of 2 neat diagram.
Fesmo TROWT T, 9T Xeg 233, TR00N WIEORD.

12. Explain the GAP Model of Service quality.
Feiny rOmEOBD GAP ZRT003w), wm0r0.

13. Case study.
%30 e:t;sscdaai.

Assume you have newly started a Restaurant business. In this background

a) What advertising strategies you would like to adopt for its success ?

b) What are the unique-services you would like to offer for customer satisfaction ?

¢) What pricing strategy will you adopt to attract customer ?
fewy RRITToN LI T, BT T, 0000 ATV Lo, S,
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a) s ciperdoddEy IBHRETRD 03 LoD 303, TROBOIR) SVRRAERSD 2

b) fezy 3R 03N AL Ay, M,TE0 QN VEBD WoROSeD ?

0) m,zeoRy SBArAD o35 3¢ F03, OB, YRRRERUSE0 ?




