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SECOND SEMESTER B.COM. (RETAIL OPERATIONS MANAGEMENT)
(REVISED NEP) DEGREE EXAMINATION, JULY 2025
SOCIAL MEDIA MARKETING AND ADVERTISING (DSC - 3)

Time : 3 Hours] [Max. Marks : 80
Instruction : Answer questions of all Sections with internal choice.

SECTION - A

Answer all the questions. Each question carries two marks. (10x2=20)

N

. What do you mean by digital marketing ?

How can segmentation improve social media marketing campaign ?
What principle of online communication helps to build customer trust ?
What are key components of social media guidelines ?

What is email marketing ?

What is meant by display marketing ?

Mention any three data analytics tools in SMM. a

Expand CAC and CLV.

0 0 N o @S e DN

What is first step in identifying a target customer base ?
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. What is Video Marketing ?

SECTION - B
Answer any three questions. Each question carries five marks. (3x5=15)
11. What is SEO ? Write the primary categories of SEO.
12. What is content marketing ? Write the key content types.

13. Explain the key metrics to measure effectiveness of a digital voucher campaign.
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14. Explain steps in developing a digital marketing strategy.

15. Discuss the types of promotional campaigns on social networking sites.

SECTION-C
Answer any three questions. Each question carries fifteen marks. (3x15=45)

16. What is video marketing ? Mention key types and explain benefits of video
marketing.

17. Explain the factors to consider while creating social networking and ‘
advertisements.

18. Explain core principles of effective, positive and professional online
communication. How to overcome negativity and conflicts ?

19. Discuss the disadvantages of digital vouchers. How to overcome barriers of
digital vouchers ?

20. Why identifying required outcomes for social media advertising campaign is
important ? What are the reasons for failure of social media advertising campaign ?
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