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FIRST SEMESTER B.COM. (REVISED NEP) DEGREE
EXAMINATION, JAN./FEB. 2025

COMMERCE
Principles of Marketing (DSC - 1)

Time : 3 Hours] [Max. Marks : 80
Instruction : All Sections are compulsory.
TR : DR DLINITER 355?3 o,
SECTION - A (10x2=20)
TN — &2

Answer the following — All questions are ‘compulsory.
3INT B3 Ren evgoro — DG, TZ N0 T 0TNTITBT.

1. What is marketing ?
BRTOTES, T, 8,030 0TTed 2

2. What is macro environment ?
Rz3oN, TORT D0T3ed 9

3. What is niche marketing ?
NRT [RTES T,3,03 D0T3ed 2

4. What is market segmentation ?
w:ados@;; VLR 0BT 2

5. What is product planning ?
VRODT 03RERT 20T 9

6. What is brand ?
WOT, DOTITER ?
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7. What is advertisement ?

& CTIBY DOTITETO 2

8. Name any two types of pricing.
23¢ QFFORINZOD CINFTOTTR DT LFNTIY TROKD.

9. What is direct marketing ?
60 BRTOFE, B, 8,030 0TI ?

10. Give the meaning of social marketing.
ROTIVEE SRTIFE T,3,03008 &HF BREO.

SECTION - B (3x5=15)

QYN — W

Answer any three of the following :
e3eTon ST, YVZOAD !

11. Briefly explain the importance of marketing. 5
mm%a@j@@oﬁaoﬁa BOBITIY mz}gmﬂ QDROR.

12. Explain stages involved in buying decision process.
20D VGFT B,3,03000E) wWwPrRORTIT TOBNTTY, WO

13. Briefly explain the stages of product life cycle.
BRODT 236 ToW 238, T3 QAN TOBNTTY xog@fmﬂ QDRORD.

14. Explain the objectives of pricing.
2363 ANQTRTONFOD emcg eBNTTY, TWORD.

15. What are the advantages of labelling ?
23083 L9085RONTCTD WROBTRONTOR)) ?
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SECTION-C (3x15=45)
PN —F

Answer any three of the following :
2365903 oeTE GVBORD !

16. Explain the concepts of marketing.
mdaﬁéjg; ,8,03003 ﬁaﬁ%ﬁﬁ@ﬁmq NWORD.

17. Explain the factors influencing on consumer behaviour.
Mo, BIT SBFS T0eES T, 705 WETOEI B0BNFY 00,

18. What is marketing environment ? Explain the macro environmental factors
affecting it.

SRTTE, T, 8,03008 TOXT HOTBERD 7 93 F0eeS T, LT WeTVEm RS0, TWOXTT
503NTTY, DIOXO.

19. What is advertising ? Explain its importance.
220&CTBI DOTTERD ? WHT TOTZRIY, WWOAD.

20. Explain the different types of channels of distribution.
$BTFD VRNET ARG T, FIONTR), TORD.




