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FIRST SEMESTER B.COM. (NEP) DEGREE EXAMINATION,
FEBRUARY 2024
PRINCIPLES OF MARKETING (DSC - 2)

Time : 2 Hours] [Max. Marks : 60

Instructions : 1) Answer all the three Sections.
2) Question No. 11 is compulsory.

SECTION -A
QPN — @

1 Answer any 5 of the following : _ : (5%2=10)
FUNS LSevors 2T GUBOA0

a) What is marketing ?
RO T,3,080 HOTTET ?
b) What is Niche marketing ?
QBT T2, BT BR0ES 38,030 0T3S ?
¢) What is personal selling ? R
75,0308 BRTL QOTIVEI ?
d) Define pricing.
2363 T ORONE messﬁzs 2B0D.

e) What do you mean by Branding ?
00T, TBIRE OTTE ?

f) What is green marketing ?
B0 R0 By3,030 0T ?

g) What is rural marketing ?
779,500€69 §302098 B,8,03 20wTed ?
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SECTION - B
SN — W

Answer any 4 of the following : (4x5=20)
FINT 23eFoT TOF V00

2,

Distinguish between traditional marketing and modern marketing.
STOVB B WO, TCNT BRTBE T)8,08 VINY SBOD 3,9, BNTS) 2ITC0.

Explain the steps of consumer buying decision process.
m,38 00D AF T 3, 08000YT TOBNRTRY, VOO,

What is packaging ? Explain its advantages.
rioedd BeE HOTTERD ? WTWT BTBRWINT) IO,

Explain the objectives of pricing.
2363 QP ORONTCD erucﬁ@eaﬁﬁ@;ﬁ% 20N,

. What are the objectives of sales promotion ?
| TIOTVES T, WBF RO emd@ eBNL CPR)R) ?

SECTION -C
532{3?71 - E o

Answer any 3 of the following. Q. No. 11 is compuilsory. . (3%x10=30)
33 FHNIHNTE, 236503 38 wv8or0. T3 11 33 0d0meNT.

&

10.

Explain core marketing concepts.
VR0 B,8,03003 B/ ,:0:D TOBUINATI), EOR0.

. Explain different bases of market segmentation.

IRTTE, 2PRI0D DNG STIONFT, 2TOA0.

What is Product Life Cycle ? Explain its different stages.
BRODT 23T F2OUT, ROTTERD ? BTWT DG TOBRTTY, DORD.

Explain different types of distribution channels.
QI B, TI0T ITTTED WRNENTRY, wwORD.
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11. Case study (Compuisory).
%,809 e;aqﬁasodaaﬁ (&s%o:b),
Assume that you have developed a motor bike which is more fuel efficient with
multiple features than existing rival product in the market.
1) How do you differentiate your product from other rival products ?

2) What methods would you adopt to promote the sales ?
AT, mmﬁi OB Y, ITI VT3 BRELIT’ L BONPNOE, ﬁwzﬁ DOG RITIT T ToNR
YO BOY WOBNIY WHNRORTIT WReIT 2%55% Q) WWORIND ROTD NR&A.

1) Q3 @AW 9BOON0Z PP E50md Tert ATTRED0 ?
2) [RUDEITRY, WU ERHLO Aexy) oI 8,30 Frieshnd ?
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