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FIRST SEMESTER B.Com. DEGREE EXAMINATION, APRIL 2022
(NEP)

PRINCIPLES OF MARKETING

Time ;: Two Hours Maximum : 60 Marks

Answer all the three sections.
Question 11 i» compulsory.

Section A

1. Answer any five questions. Each question carries 2 marks :

(a) Define Market.

(b) What is Niche marketing ?
(¢) What is pricing ?

(d) What is product life-cycle ?
(e) Define Advertisement.

()  What is labelling ?

{g) Define Brand.
(5 x 2 = 10 marks)

"Section B

Answer any four of the following.
Each question carries 5 marks.

2. Distinguish between Market and Marketing.
3. Explain briefly the importance of Market segmentation.
4. What are the advantages of sales promotion ? Briefly explain.l

5. State the essentials of good advertisement.

6. What is labelling ? Mention the merits and defects of labelling.
(4 x 5 = 20 marks)

Section C
Answer any three of the following.

Each question carries 10 marks.

7. Explain the core concepts of marketing,
8. Briefly explain the bases of market segmentation.
9. What is advertising ? Explain its importance.
10. Describe the factor influencing the selection of the channels of distribution.
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11. Case Study (Compulsory)

Assume that you have developed a bike which is more fuel efficient with multiple features, then
existing rival products in the market : i

(a) How do you differentiate your product from other rival products ?

(b) What methods would you adopt to promote the sales ?
(8 x 10 = 30 marks)
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