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PRINCIPLES OF MARKETING

Time : 3 Hours]

All the sections are compulsory.

Section A

1. Answer any ten of the following :

a)
b)
c)
d)
e)
f)
g)
h)
i)

i)
k)
1y

2. Distinguish between marketing concept and selling concept of marketing.

What is Marketing-mix?

What is Niche marketing?

What do you mean by Mark-up pricing?

What is test - marketing?

What do you understand by Social Marketing concept?
What do you understand by Product life cycle?
What is standardisation?

State any two objectives of pricing.

What is Packaging?

What do you mean by saturation stage?

What do you understand by the term Re-marketing?
What is Trademark?

Section B

Answer any three of the following.

3. What are needs? How do they differ from wants?

4. Distinguish between market and marketing.

5. Explain in brief the functions of Branding.

6. What are the advantages of Packaging? Explain.

7. Explain in brief the importance of Pricing.
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Section C

Answer any three of the following including Question 13 which is compulsory.
What is marketing according to modern concept? Bring out the significance of marketing.
Discuss the stages in the product life cycle.

Describe the factors influencing the selection of channels of distribution.
What is market segmentation? Explain, in brief, the importance of market segmentation.
What is advertising? Explain, in brief, the various medias of advertising.

Assume that you are pioneers in introducing the bike in the market, but over the years, your
market survey reveals that, there is declining trend in it's sales.

Under these circumstances, what marketing strategy you would develop to retain and expand
the market? 3% 15=45
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